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Overview

These brand guidelines provide the established official policies and standards for the visual
identity of Alzheimer's Community Care (ACC). These standards are to be applied to all
materials, whether print or digital. This document includes guidance on the proper use of the
ACC logo, colors, fonts, and official messaging.

ACC's brand guidelines have been created to ensure that all marketing and communications for
the organization are accurate and stay on-brand.




Logo

The ACC logo is the main visual representation of the organization. It is an icon that symbolizes our culture and values. It can be used
on all print media, all advertising platforms, websites, and other external communications.

Logo placement guidelines:

The logo should be prominent and visible in all visual communications.

't should not be placed with another graphic or edited to create a new image.
For legibility, keep an area around the logo clear.

The logo colors cannot be changed or modified. (Note: A negative version is available for use over a colored background)
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Color Palette

The color palette sets a visual tone for the ACC brand.

Colors can also create a strong brand recall when it is associated with your brand.

Color palette guidelines

Maintain adequate color contrast for readability and accessibility.

e Avoid using unauthorized colors or tints not included in the approved palette.
Do not alter the hue or saturation of the brand colors.

Use the provided digital color codes to ensure consistency across platforms.




Primary Palette

#143e9d #odbbcs HITTT




Secondary Palette

#itct44 #ft/e5f #a3d55d #50c4f7/

You can use less colors on the secondary palette




Typography

Typography plays a vital role in communicating the ACC brand'’s personality and ensuring consistency across all forms of
communication. Our typefaces have been carefully selected to reflect our tone. The brand typography system includes typefaces for

headings, subheadings, and body copy. Consistent use of these typefaces across print and digital platforms helps establish a cohesive
and recognizable visual identity.

Typography guidelines

e Maintain consistent typographic hierarchy across all platforms.

e Use proper font sizes and line spacing to ensure legibility.

e Do not stretch, distort, or replace the approved fonts with unauthorized typefaces.
e Ensure proper contrast between text and background for accessibility.




Heading

Subheading

50dy




Photography

Photographs are a great way to tell ACC's story. This can be photos of patients in action, staff members, as well as activities or events.
To provide consistency, all photos will be provided by the school.

Photography guidelines

e Please use the whole photo as much as possible and do not crop.
o All photos have already been through post-processing, so do not alter the color temperature, contrast, brightness, or saturation.
e Do not flip the photos.
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For More Information:

Contact Nevins & Associates
nevinsteam@alzcare.org




